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SECOND ANNUAL SNTA
CONFERENCE DEEMED
GREAT SUCCESS

ATTENDANCE UP
30% FROM 2003

YNDICATION made a strong
Sshowing at the 2004 SNTA

Conference held on March
11in New York City at the Grand
Hyatt Hotel on 42nd Street next to
Grand Central Terminal. The event
buzzed with more than 500 client
and media agency professionals,
the industry’s foremost syndicators
of network television, dozens of
stars and a cadre of entertainment
and trade media outlets. As a vote
of confidence for the industry, the
30 percent increase in attendance
signaled an affirmation from the
advertising community. Stepping
off a successful New York opening,
the conference was also held in
Chicago (March 15 — 16) and for the

SEE INSIDE:

> FALL LINE UP
OF NEW SHOWS

> SNTA CONFERENCE 2004
PARTY PHOTOS PULLOUT

> OH OPRAH!

PHOTO CREDIT: DOUG GOODMAN

first time in Los Angeles (March 18)
to impressive turnouts.

The conference opened with
SNTA President Mitch Burg
underscoring the strengths and
successes of the medium, most
notably its current growth, high
ratings and younger demos.

Increasing 12 percent in GRPs
from 2001 to 2003, syndication’s
growth spans a broad range of
advertising categories. Syndication
has an advantage over the
networks, attracting younger
demos with a 50 percent higher
concentration of both young men
and young adults. Ratings, the true
barometer [ CON'T PAGE 2]

The
biggest
day in the
history
of barter
syndication.

PRESIDENT WARNER BROS. DOMESTIC
TELEVISION DISTRIBUTION
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of the business, deliver consistently
throughout the year, unlike the
highs and lows of network. Burg
added, with cable’s fragmentation,
almost 80 percent of their
programming against Adults 18-49
have under a .3 rating.

Throughout the day, SNTA
members and participating
syndicators unveiled their
programming and highlighted
new offerings for the fall season.
Rounding out the industry’s
top producers and distributors
of syndicated television, SNTA
members include Buena Vista
Television, King World Media
Sales, Paramount Advertiser
Services, Tribune Entertainment
Company, Twentieth Television,
Universal Domestic Television and
Warner Bros. Domestic Television
Distribution.

For the second year running
MGM-NBC participated, and
Entertainment Studios joined for
the first time, marking a total of
nine syndicators at the event.

Topping off the day, stars lit
up the Grand Ballroom as SNTA
hosted a rockin’ party with dozens
of stars including Ellen DeGeneres,
Kiefer Sutherland, Regis Philbin,
Maury Povich, Montel Williams,
Tony Danza, Anthony LaPaglia, ETs
very own Steven Cojocaru, known as
“Cojo,” and a host of others.

Television cameras from media
elites Access Hollywood, Extra
and Entertainment Tonight
captured the evening's excitement.
Additionally, the event was
covered extensively in major
media trade publications.

Expressing his exuberance,
Dick Robertson, President Warner
Bros. Domestic Television
Distribution, lauded the
conference as, “The biggest day in
the history of barter syndication.”
Indeed, it raised the stature of
syndication.
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STRONG FALL SHOWING
FOR SYNDICATION

LINEUP OF ELEVEN NEW SHOWS DEBUT THIS FALL

This fall, syndication brings you more of the best programming on television. With an exciting lineup of eleven new shows -
both original and off-network productions - syndication offers more choices for your media plans and buys. Advertisers can
choose from an array of programs spanning comedy, reality, talk, drama and more. Headliners include:

PROGRAM

The Tony Danza Show Talk
CSlI: Crime Scene Investigation

The Larry Elder Show Talk

Ambush Makeover
Malcolm in the Middle
Yes, Dear

The Insider
Girlfriends

The Parkers

Home Delivery

The Twilight Zone

For more information, visit www.snta.com under New Shows, featured on our homepage.

GENRE

Off-network drama

Reality

Off-network sitcom

Off-network sitcom

Entertainment news magazine
Off-network sitcom

Off-network sitcom

Talk/reality

Science Fiction/Off-network drama

SYNDICATOR

Buena Vista Television Advertising Sales
King World Media Sales

Warner Bros. Domestic Television Distribution
Twentieth Television

Twentieth Television

Twentieth Television

Paramount Advertiser Services
Paramount Advertiser Services
Paramount Advertiser Services

Tribune Entertainment Company
Tribune Entertainment Company

EW YORKER born and
bred, the much loved
and highly talented Tony

Danza comes full circle as Buena
Vista Television brings The Tony
Danza Show to New York City.

A twenty-five year favorite of
television, Tony is a telegenic
personality, attracting fans
with his warmth, humor and
charismatic style. Long celebrated

sitcoms Taxi and Who's the Boss to
recent work in dramas like Family
Law and The Practice have made
him a household name.

His prodigious career includes
silver screen remakes of 12 Angry
Men, Broadway debuts and song
and dance acts in “tony” cabaret
venues.

The program format features
interviews with celebrities and

DAYTIME’S NEW BOSS OF TALK:

THE TONY
DANZA SHOW

Tony’s broad appeal
and bankable talent
make him a natural.

— HOWARD LEVY
EXECUTIVE VICE PRESIDENT, BUENA VISTA TELEVISION

everyday people alike, along with a
mix of personal anecdotes, current
events, celebrity stories and real-
life heroes. Howard Levy, Buena
Vista Television Advertising Sales,
enthusiastically adds, “Tony’s
broad appeal and bankable talent
make him a natural for daytime
talk and the perfect opportunity
for advertisers seeking daytime
audiences.”



FORENSIC PHENOMENON:

CSI:CRIME SCENE
INVESTIGATION

ING WORLD brings
television's #1 drama to
syndication. CSI: Crime

Scene Investigation, is both a
groundbreaking program and
ratings phenomenon. Viewers tune
in en masse to learn about
state-of-the-art forensic
technologies and crime-solving

practices as much as they do for
the story themes.

Piquing the public’s interest
is the show’s focus on what
happens after the police and

paramedics leave...and the forensic

experts enter. CSI: Crime Scene
Investigation is a fast paced, off-
network drama about a passionate

team of forensic investigators
trained to solve crimes the old-
fashioned way — by examining
the evidence. They are on the case
24/7, scouring the scene, collecting
the irrefutable evidence and
finding the missing pieces that will
solve the mystery.

William Petersen and Marg
Helgenberger headline this
smart ensemble cast of seasoned
and newcomer talent. The show
has proven numbers, providing
advertisers with a vehicle for
reaching the coveted 18-49 year
old market.

INSIDE ET’S ENTERTAINMENT FRANCHISE:

=% ™ THE INSIDER

ROM THE PEOPLE Who
F know entertainment

comes a whole new take on
celebrity. Paramount, the team
that brings you the television hit
Entertatnment Tonight, takes
you inside the lives of today’s
most popular personalities in The
Insider. Get inside the celebrity
profiles, late-breaking stories and
truth that nobody else knows.

The Insider will expand on
Entertainment Tonight’s already
successful format by offering an
“inside” perspective through first-
person interviews, special behind-
the-scenes access and
in-depth reports from sources
that know showbiz (because

they're inside the biz).

Just as Dr. Phil, a Paramount
produced show, is a spin-off of
Oprah, The Insider is currently
a segment on ET. Boasting the
largest entertainment library in
existence, Entertainment Tonight
dominates its genre and is a
proven leader in syndication. Marc
Hirsch, Paramount Advertiser
Services, notes, “We're confident
we can replicate the success of
Entertainment Tonight with this
spin-off. It's already audience
approved and cleared in over 95
percent of the country.”

If it's in the headlines, it's
headed for The Insider. This high-
energy half hour from a brand
you trust already has the contacts,
clout and credibility to deliver on
advertiser expectations.

The
Insider
is already
audience
approved.

—MARC HIRSCH
PRESIDENT, PARAMOUNT
ADVERTISER SERVICES

A CELEBRITY OF
CONSCIENCE
AND COMPASSION
TURNS 50

€€ Oprah’s
success

lies in

her flawless
ability to
reinvent
herself

and enrich
audiences. 99

—STEVEN HIRSCH
PRESIDENT, KING WORLD MEDIA SALES

PRAH WINFREY iS an
extraordinary talent and
regarded as a luminary of

American popular culture. At 50,
she’s touched millions of lives -
and made a difference to so many
- through The Oprah Winfrey
Show, her humanitarian efforts
and charitable contributions.

A celebrity of conscience and
compassion, renowned and
respected the world over, her
credits include 18 years on the
air with a highly rated show that
has garnered 39 Emmys. This
year Oprah is honored as an
exceptional [ CON'T ON PAGE 4 ]
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broadcaster by the National
Association of Broadcasters
with their Distinguished Service
Award. In receiving the award,
she joins the ranks of such

illustrious company as Edward R.

Murrow and Walter Cronkite.

“As an icon of American
television, Oprah’s success lies
in her flawless ability to reinvent
herself and enrich audiences,”
says Steven Hirsch, President,
King World Media Sales. With
the top rated show in syndication
for Women 25-54, Oprah's
ratings continue to amaze the
advertising industry. Her show'’s
ratings for Women 18-49 are
up 21 percent over last season,
delivering its highest household
and demographic ratings in
six seasons. Over 14 million
Americans celebrated Oprah’s
birthday right along with her,
marking the highest single day
delivery in more than a decade.
Among those celebrating her
birthday were her closest friends
John Travolta, Julia Roberts,
Stevie Wonder, Tina Turner,
Quincy Jones and dignitary
Nelson Mandela.

Named by Time Magazine as
one of the 100 most influential
people of the 20th century,
Oprah is arguably revered as
one of the most inspirational.

In an elegant summation of
Oprah's contributions, Sidney
Poitier poignantly expressed,
“You are an inspiration wherever
mankind gathers to conquer the
complexities of life. Wherever
they struggle to shape existence
from inhospitable circumstances.
Wherever they are spending
themselves to hold back the
darkness as hope flickers weakly
at the break of extinction,

you are there. In strength and
perseverance, in remembrance of
the strength inside themselves.”

STAY INFORMED.

GET SYNDICATION INSIDER
BY E-MAIL.

Subscribe on line:

please visit

www.snta.com

SEVEN OF THE TOP
TV PERSONALITIES
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SEVEN OF TOP TEN TV FAVORITES IN SYNDICATION
STARS HAVE POWER AND PERSONALITY

INCE 1993, the Harris Poll she held last year. Other “top

has surveyed Americans ten favorites” include everyone’s

on their favorite TV lovable Ray Romano, the one-
personalities. In its most recent and-only Dr. Phil McGraw, crime
survey*, seven of the top ten scene guru William Petersen,
television stars cited are celebrities favorite Friends’ star Jennifer
on syndicated shows. Aniston, the endearing comedian

Topping the list, the Ellen DeGeneres and presidential

incomparable Oprah Winfrey Martin Sheen.
retains the number-one pOSitiOl’l *Source: Harris Interactive Poll, December 2003

TAKE A LOOK AT:

Entertainment News Magazines

IF YOU’'RE LOOKING TO REACH YOUNG, UPSCALE
AUDIENCES target the entertainment savvy
through entertainment news magazines. Access
Hollywood, Entertainment Tonight, Extra, Inside
Edition and fall newcomer, The Insider, satisfy
the hungriest appetite, and your target audience
with the latest breaking news on the biggest
names in Hollywood and on the red carpet.

The audiences are younger, and more upscale
than you may realize. *Keeping viewers in-
the-know on who to know, these shows skew
younger than network primetime news hour
programs when comparing the percentage of Adults 25-54 of Adults 18+ (source:
Nielsen). *What’s more, entertainment news magazines are competitive in
delivering upscale audiences in households age 25-54 earning 60k+ and 75k+, as
compared to network prime news magazines (source: Nielsen/Market Breaks).
Original and fresh, these style and image making shows are also perfect for
lifestyle targeting. These entertainment news magazines bring audiences the
very latest news, the inside scoop, the bankable stars and the freshest faces.
From silver screen stars Tom Cruise, Julia Roberts, Nicole Kidman, Johnny
Depp to breakout talent Scarlett Johannson, Keira Knightley, Orlando Bloom

to music mavens Beyoncé, Britney, Justin and Christina, entertainment news
magazines bring coverage of A-list talent from the back lots to your backyard.

These shows are a tailor-made
Syndicated Entertainment News Magazines are
Competitive in Delivering an Upscale Audience
% Composition of Total Adults automotive marketers, wireless,
25% . .
23% retailers and more. If you're looking
17% 17%

environment for credit card,

to attract attractive audiences, don’t
miss out on this must-buy media!
Want to know more? Call SNTA at

- "‘;‘g:m’:;;"('f :g:m’:_,f?‘m'('f 212.259.3740 or visit our website at

.W‘_ = Network Prime News® Syndicated www.snta.com.
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SNTA WELCOMES
ANA MEMBERS
AT CELEBRATORY
DINNER

Vana

FOLLOWING a day of stimulating
panels and record-breaking
attendance at the ANA TV Ad Forum,
SNTA hosted a dinner to welcome
ANA members. Held on March 10,

the dinner also marked the eve of the
Second Annual SNTA Conference.

The joint-association dinner took
place at Django, a lush, fabric-
wrapped den of bohemian chic,

in Midtown Manhattan. SNTA
representatives dined with senior
executives’ Gail Farnell of Pfizer,
Andy Young of Kellogg, Sony’s Serge
DelGrosso, Colleen Milway with
Campbell Soup, Jim Lawenda of
Novartis and others. Representing the
ANA were Bob Liodice, Barbara Bacci-
Mirque and Bill Duggan.

ADVERTIEER SERWICES
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